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Method
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Results: The Rule of 10*
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Results: More Verbatim Responses

The inclusion of separate liking intensity Table 4: % stating a dislike when % verbatim disliking (standard bipolar liking scale) 63% « 7% more
and disliking intensity scales can generate separate disliking intensity scale versus % verbatim disliki iking . e) 70% dislikes were
more verbatim responses. standard liking bipolar scale o verbatim disliking (separate liking intensity scale) b ecorded.

Conclusion

» A liking intensity scale could replace the standard Overall liking bipolar scale without any loss of understanding or insight. Consumers
use the two scales in a similar way, and they lead to similar conclusions.

» Liking intensity and disliking intensity are not bipolar but bivariate, and consumers respond to the scales in different ways. This was
also suggested by Kwak, Ahn, Lee, Kreger & Lee (2013).

» The inclusion of a disliking intensity scale as well as a liking intensity can lead to greater depth of understanding and insight, as
evidenced by a wider set of drivers and more verbatim responses.

» These conclusions should be further explored by replicating the analysis on more product tests, and in different categories.
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